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JOURNAL OF 
BUSINESS AND TECHNICAL 

COMMUNICATION 

Technology has changed the way we 
communicate, making the study of business and 
technical communication practices more 
important than ever before. Stay on top of 
advances in communications with the journal that 
has been called " ... simply indispensable for any 
professional communicator." 

Covering written, oral, visual, and electronic 
communication in all areas of business, industry, 
science, and government, Journal of Business and 
Technical Communication presents cutting-edge 
research, vigorous and often controversial essays, 
practical how-to tips, and animated commentaries 
on current problems and methods. 

Journal of Business and Technical Communication 
covers key issues in: 

• Managerial communication 
• Collaborative writing 
• Professional communication practices 
• Ethics of business communication 
• Technical writing pedagogy 
• Business-communication education 
• Gender differences in writing 

Volume 17 (2003) 

Quarterly: January, 
April, July, October 

• International communication 

• Conventions and style in workplace language 
• Graphic and document design 

F800081 

ISSN: 1050-6519 • Ethnography and corporate culture 

($)SAGE Publications 
THE ACADEMIC AND PROFESSIONAL PUBLISHER OF CHOICE 

To Subscribe: Phone: 800-818-7243 or Fax: 800-583-2665 
International: 805-499-9774 or Fax: 805-499-0871 

E-mail: order@sagepub.com or visit us at www.sagepub.com 
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Announcing 
Business Communication Quarterly 

Business Communication Quarterly is a refereed journal devoted to the teaching of 
business communication, which is a broad, interdisciplinary field. It is also interna
tional, and thus the journal aims to present the field from that international per
spective. The journal publishes the following types of articles: 

• discussion of issues and methods for teaching business communi
cation in a variety of settings: two-year college, technical institute, 
four-year college, university, corporate or agency training program, 
and the like 

• case studies of specific classroom techniques 

• tutorials on business communication processes or products, espe
cially innovations in electronic technology that need to be intro
duced into the classroom 

• research on classroom teaching or assessment 

• summary reviews ofliterature on teaching business communica
tion 

• book reviews - reviews of both textbooks and other items of in
terest to teachers 

• reports on strategies for program development 

The Business Communication Quarterly is published four times each year (March, 
June, September and December) by the Association for Business Communication. 
Regular ABC membership is us $60 annually; membership for full-time students is 
us $20. Membership includes subscriptions to the Business Communication Quar
terly and the Journal of Business Communication. The library subscription rate for 
the Quarterly is us $60. 

Further publishing and subscription information for Business Communication 
Quarterly can be found at this website: www.bcq.theabc.org 

Editors' note: Tec/111ostyle and BCQ editors wish to share information about the oth
er's publication with the hope of benefiting both readerships. 
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Announcement/ Annonce 

What is the CSSR? Qu'est-ce que la SCER? 

Are you interested in current ideas about language and communication? Or per
haps you are currently working or studying in one or more of these specialized 
fields: 

Vous interessez-vous awe idees actuelles sur la langue et la communication? Peut
etre eteS-VOUS actuellement engage dans des travaux OU des etudes portant sur J'un 
ou l'autre des domaines specialises suivants: 

rhetorical theory and criticism theorie et critique de la rhetorique 

history of rhetoric histoire et rhetorique 

political and social discourse discours politique et social 

sociolinguistics and discourse analysis sociolinguistique et analyse du discours 

composition theory and pedagogy theorie et pratique de la composition 

professional communication communication professionelle 

semiotics semiotique 

media and communications medias et communications 

critical theory and literature theorie et litterature critiques 

Then you may find a friendly scholarly home in the Canadian Society for the Study 
of Rhetoric. Our purpose is to promote the study of the theory and practice of 
rhetoric in all periods and languages, and its relationships with other fields of en
quiry and realms of practice. 

Vous trouverez a la Societe canadienne pour l'etude de la rhetorique un forum 
d'echanges erudits dans une atmosphere accueillante. Notre objectif est de 
promouvoir l' etude de la theorie et de la pratique de la rhetorique a toutes Jes 
epoques et dans toutes les langues, ainsi que l' etude des rapports de la rhetorique 
avec d'autres domaines de recherche et de pratique. 

This bilingual Society is open to anyone involved in the teaching and research of 
any aspect of rhetoric. Our membership regularly includes scholars from Canada, 
the United States, and Europe. Our conferences often include joint sessions with 
other societies as a natural reflection of the interdisciplinary interests of our mem
bers. 
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Cette société bilingue est ouverte à toute personne oeuvrant dans l'enseignement et 
la recherche dans l'un ou l'autre des aspects de la rhétorique. Nous comptons dans 
nos rangs des universitaires canadiens, américains et européens. Nos congrès 
comportent souvent des séances conjointes avec d'autres sociétés savantes, reflétant 
ainsi naturellement les intérêts interdisciplinaires de nos membres. 

We sponsor an annual conference where members can meet and share their re
search and ideas. We publish regularly a volume of papers presented at our confer
ences. We also publish a newsletter, Rhetor, to enable members to keep in touch 
informally. 

Nous tenons un congrès annuel où nos membres ont !'occasion de se rencontrer et 
de partager le fruit de leurs recherches et de leurs réflexions. Nous publions 
régulièrement un volume réunissant les textes des communications présentées lors 
de ces congrès. Nous publions également un bulletin d'information, le Rhetor, afin 
de permettre aux membres de maintenir entre eux des contacts informels. 

Comments / Commentaires : sylvain.rheault@uregina.ca 

<mailto:sylvain.rheault@uregina.ca> 

http://uregina.ca/-rheaults/ cssr/index.htm 
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